
FFSI MEMBERS RECEPIENT OF TOP AND EXCELLENCE AWARDS 

I trust you have all enjoyed successful growth in business during this 
past Challenge period.  
 
By the time you receive this issue of eNews, the Exco will already 
have met and will have finalised arrangements for our 38th Annual 
Worldwide Conference planned for March 2019 and the venue 
and dates will be advised during our October meeting. 
 

I look forward to wel-
coming you to Bang-
kok in October. 
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Thailand here we come!  
 
Our 18th Sales & Marketing 
Meeting is scheduled to be 
held from 9th – 11th October 
at the classy JW Marriott Su-
khumvit Hotel in Bangkok. 
Boasting a rooftop bar with 

360 ̊ views of the city amongst 
other facilities, we are hoping 
for a good turnout this year.  
 
Please be reminded that there 
is no attendance fee applica-
ble to these meetings which 
are sponsored by FFSI which 
presents a good opportunity 
for you to expose some of 

your staff to the broader concept of our Association. As usual, 
participating members will be recognised through our Top Gun 
Challenge, now under the guidance of our Sales Director, Anthony 
Wong.  

 
 
 

On behalf of the Golden Fame 
Logistics team, we feel humbled 
and honoured to report to you 
that we have recently been grant-
ed the Company of Excellence 
award at the HK Media zone’s 
Hong Kong Most Valuable Com-
panies awards 2018.  
 
We strive to improve every day 
to provide best rates and services 
for our partners and we are hum-

bled to have received this valuable award as recognition. We 
look forward to continue developing businesses with you to grow 
and prosper together. 

Union Air Freight (S) Pte Ltd 
is once again proud to be 
one of SIA Cargo’s Top 
Agents for FY2017/2018. 
 
Managing Director Mr Ed-
ward Tan received the tro-

phy from Mr Mak Swee Wah, Executive Vice President of Com-
mercial, SIA, at an awards presentation ceremony on 12 July 
2018 at the Tanah Merah Country Club. 

CHRIS WATERSON 
FFSI CHAIRMAN 
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MEMBERS NEWS 
 
MALAYSIA 
TRANSCARGO WORLDWIDE (M) SDN. BHD. 
 
TRANSCARGO WORLDWIDE IS APPOINTED BY ALIBABA 

We are pleased to 
announce that we are 
appointed by Aliba-
ba as logistics and 
customs agent for 
DFTZ (Digital Free 
Trade Zone), using 
eWTP (Electronic 

World Trade Platform) for B2B export, the project went live on 
03 Nov 2017 and we have made the first export on 01 Nov 
2017 to Xiamen.  
 
About Alibaba Group 
 
Alibaba Group’s mission is to make it easy to do business any-
where. The company aims to build the future infrastructure of 
commerce. It envisions that its customers will meet, work and live 
at Alibaba, and that it will be a company that lasts at least 102 
years. 
 
About Electronic World Trade Platform (eWTP) 
 
The Electronic World Trade Platform (eWTP) initiative’s goal is to 
build a more inclusive and innovative global trading platform for 
SMEs, young people and consumers. The eWTP was proposed by 
Jack Ma in 2016 and was accepted as a major policy recommen-
dation of the Business 20 (B20) and officially included in the 
2016 G20 Leaders’ Communique. The aim is to complement the 
work being carried out by the World trade Organization (WTO) 
and reduce barriers making it easier for Small and Medium-sized 
Enterprises (SMEs) to expand their trading capabilities world-
wide. The benefits of increased trade and globalization have not 
reached smaller enterprises and developing countries as much as 
it has benefited their larger, more established counterparts. The 
eWTP is intended to help companies and developing countries 
that are not realizing their full trading potential. An increasing 
amount of local, regional, national and international commerce is 
conducted on a variety of platforms on the Internet. This compar-
atively frictionless method of conducting business can enable more 
countries, enterprises and entrepreneurs to participate in global 
trade and reap the benefits of globalization.  

 
 

 
SINGAPORE 
UNION AIR FREIGHT (S) PTE. LTD. 
 
UAF WELCOMES ADDITION TO THE TEAM! 

We are pleased to inform you 
that Pear Liaw, 30, and Ms. Toh 
Jia Yan, 31, joined our business 
development team in April and 
June respectively.  
 

Prior to joining Union Air Freight, Pear 
worked at three other logistics companies 
over the past eight years.  He possesses a 
wealth of knowledge about air freight 
operations, customer service and sales and 
has built a wide network of industry con-
tacts. And yes, you saw that right, his name 
is Pear, he chose it because it’s hard to 
forget a name like that! 

  
Jia Yan graduated 
from the Singapore 
Management University with a summa cum 
laude double degree in Bachelor of Account-
ancy and Bachelor of Business Management 
(Finance).  She joins us most recently from 
Essilor International and Mars Inc, where she 
incubated new business models and devel-
oped new partnerships in Asia and Africa to 
expand the business reach in remote and 
underserved areas.  Prior to that, she man-

aged an ornamental fish farm and worked in Citibank as a Man-
agement Associate. Pear and Jia Yan will work alongside Law-
rence, Lionel and Liang Jian to accelerate our business growth.  

TRANSCARGO WORLDWIDE MALAYSIA SET UP 
AIRFREIGHT REFRIGERATED CENTRE IN KUALA LUMPUR 
INTERNATIONAL AIRPORT CARGO COMPLEX 
  
We are pleased to announce that we have successfully set-up 
Airfreight Refrigerated Centre in Kuala Lumpur International Air-
port Cargo Complex. It is built in Free Zone bonded warehouse 
with space of two thousand square feet. Our Airfreight Refriger-
ated Centre consists of an Air-condition Room & 2 units of Reefer 
Containers. Air-condition room can store cargo with temperature 
from +15 ℃  to +25 ℃  & Reefer Containers can be set from -
20℃  to +25 ℃  according to your requirement. This is a very 
unique and exclusive facility that no other forwarder has in the 
airport, we welcome any business that will utilize this facility and 
open for discussion. 
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MEMBERS NEWS 
 
POLAND 
M&M AIR SEA CARGO S.A. 

 
POLAND AS A MASSIVE FOOD EXPORTER 

The Polish people are aware of 
the fact that Polish products win in 
terms of quality, price and often 
ecological & health aspect as well 
as make their way to the consum-
ers both on Polish and more and 
more often on foreign markets. 
The Russian embargo on Polish 
food, which has been in force 
already for  over three years, 
has not impeded export; just the 
opposite - the Polish people did 
not wring their hands over the 
closing market but they started to 
search for completely new outlets. 
The marketing and sales depart-
ments started to perform research 
on the global market in order to 
receive requests for quotation 
from Asian, American or Arab 
markets soon.  
 
From month to month, export of 
dairy products (powder milk, 
UHT) to such countries as Algeria, 
Arab Emirates, India, Ceylon, 

Salvador, Ethiopia, Taiwan or Australia increased. Polish sweets, 
cookies and candies are being shipped out to Nigeria, Taiwan or 
Maldives while  blueberries or chokeberries - to Arabic countries. 
The Asian market, in particular China, Singapore and Korea, has 
become a tempting target for Polish manufacturers of food, fruit 
and beverages. Polish fruit-growers have been visited by Asian 
importers of fruit from Singapore or China for a couple of years. 
It is so due to the growing awareness of healthy food: eating 
more vegetables and fruit (preferably from organic farming ) as 
well as bio and organic food increases. It is the Chinese market 
that the manufacturers of fit cereals, muesli, dietary supplements, 
sugar-free oatcakes and gluten-free products try to address their 
products to. Food of Polish origin is considered as organic and 
healthy due to our location and the properties of our natural eco-
systems.  
 
Products requiring controlled temperature are being shipped out 
via sea transport in reefers (refrigerated containers). Food that 
does not depend on the impact of temperature is being carried on 
sea in standard containers (dry vans). The import and export rates 
have recently become almost identical. It has entailed the change 
of the sea transport infrastructure used currently for the transport 
of food, which supports export as well as its greater and greater 
quantities. Large cargo ships operated by the leading shipowners 
for sea transport have emerged on the market, which has entailed 
a decrease of export transport prices.Railway has become an 
alternative to a ship: in 14 days, we may deliver our products to 
China by train. It is a considerable difference in case of putting 
attention to the best-before date of products and of course to fast 
cash flows. Air transport is considered as the most expensive but 
certainly as the fastest one. Food is being sent here in the stand-
ard way but also in controlled temperature.  

 
TURKEY 
TRANSORIENT INT’L. FORWARDING INC. 

 
TRANSORIENT ACQUIRED GDP ACCREDITATION FOR PHAR-
MACEUTICAL HANDLING, TRANSPORT AND LOGISTICS 

Maintaining product safety and quality 
during distribution is of utmost im-
portance in pharmaceutical industry. 
 
Good Distribution Practices (GDP) is a 
quality assurance regulations for ware-
house and distribution centers dedicat-

ed for pharmaceuticals, biological substance groups and medical 
equipment, and is designed specifically to regulate all processes 
in healthcare logistics for  medicinal products from the manufactur-
er to the end user - the   patient. GDP assists in ensuring the quali-
ty and identity of pharmaceutical products during all aspects of 
the distribution process. 
 
As Transorient, market leader in pharma-logistics we are proud to 
be one of the pio-
neers who success-
fully completed 
the GDP process 
and acquired 
GDP Quality Cer-
tificate. The Man-
agement would 
like to thank all 
our employees 
who have contrib-
uted to our reaf-
firmed high quali-
ty standard. 
 
 
The extremely popular Polish export best-seller, being chokeber-
ries (sent in the form of juice or in lyophilised form), departs to 
Korea from Warsaw by a direct flight - the delivery lasts one 
day, without regulation of temperature, which on the other hand is 
necessary in case of soft fruit such as blueberries or raspberries. 
And the new, fresh opened direct flight that is offered from War-
saw is Singapore.M&M air sea cargo SA (Polish branch of M & M 
Militzer & Münch) has been operating in Poland for over a quar-
ter-century; it has been one of the first forwarding companies with 
the office in the freight terminal at Chopin Airport in Warsaw. 
M&M air sea cargo handles the deliveries realised between Po-
land and the United States, Far and Middle East as well as Africa. 
Over 27 years of experience and service of companies from di-
versified industries as well as excellent familiarity with the trends 
and markets demonstrate special potential in the next years in the 
food industry. Currently, its portfolio includes air and sea 
transport as well as logistic service of projects and customs clear-
ance organisation. M&M Militzer & Münch International Holding 
AG Group employs in total about 2,000 persons in 100 locations 
in over 25 countries and provides global air and sea transport as 
well as road and rail transport services and logistic project service 
along the East-West axis in Eurasia and North Africa. Maintaining 
a dense network of offices, the Company conducts its activity in 
Western and Eastern Europe as well as in the countries of the 
Commonwealth of Independent States, of the Middle and Far East 
and in the Maghreb. The Company, established in 1880, has its 
registered office in St. Gallen in Switzerland. 

ARTUR WOJTCZAK 
CONTRIBUTOR 
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MEMBERS NEWS 
 
INDIA 
WORLDWIDE LOGISTICS (INDIA) PVT. LTD. 

 
INDIA REGULATORY CHANGES 

India Regulatory Changes - Sea 
Cargo Manifest and Transhipment 
Regulations (SCMTR):  
 
The Central Board of Indirect Taxes 
and Customs (CBIT) has made the 
Sea Cargo Manifest and Tranship-
ment Regulations 2018, (These reg-
ulation will come into force from 1 
November 2018 as per Notification 
No; 65/2018 (N/T.) (These regula-
tions supersede earlier Legislations 

of Import ManIfest (Vessels) Regulations of 1971, Export Manifest 
(Vessels) Regulations of 1976 and Transportation of Goods 
(Through Foreign Territory) Regulations of 1965. Shipping Lines 
must strictly comply with the new requirement for manifest of Ex-
port, Import and Transshipment cargoes in India.    
Customers are required to follow the key requirements and pro-
vide shipping details to carriers for meeting the regulations.  
 
Meanwhile, the detailed requirement and mandatory data for 
manifest are still under discussion and we will keep you updated  
of the status as soon as possible. 
 
The key highlights of Sea Cargo Manifest and Transhipment Regu-
lations 2018, as follows:  
 
Registration:- An authorised carrier registered under these regula-
tions at any customs station, shall be deemed to be registered for 
other customs stations also, for the purpose of transacting business 
under these regulations. IGM (Import General Manifest)  
 
For all imports into India::-An authorised sea carrier (Shipping 
lines) must submit the Import General Manifest details to India Cus-
toms, prior Sailing of Vessel from the Last Port of Call (one before 
calling India Port), for all containers which are going to discharge 
at any Indian Port, or are discharged for transshipment, at any of 
the ports in India. (Different type of declaration will applicable for 
different type of vessel arrival and purpose of imports)  
 
All Mandatory requirements for filing the IGM (Import Manifest) 
such as House B/L details, CFS name if any, DPD (Direct Port Dis-
charge) information should be provided by consignees to the carri-
er at least 48 hours before vessel departure from the last foreign 
port.  All freight forwarders and stakeholders are informed to 
adhere to the new rules & regulations to avoid any mis-declaration 
to Indian customs leading to amendment in the manifest. 
 
EGM (Export General Manifest) For all exports from India:- An 
authorised sea carrier carrying imported goods, export goods, 
coastal goods or goods meant for foreign transit or foreign tran-
shipment, shall before the departure of the vessel from the port, 
deliver the departure manifest to the proper officer electronically. 
 
All customers are requested to submit the Shipping Instructions 48 
hours prior ETA of the vessel and simultaneously submit the duly 
LEO endorsed (Let Export Order) shipping bills for ling the Export 
General Manifest in customs. For ICD locations, the submission time 
is 24 hours prior gate in of containers at respective ICD SStake-
holders are requested to adhere to the timeline to avoid shutout of 
boxes.  
 
 

CENTRALIZED FILING SOLUTIONS 
 
WWL group has 23 offices all over India. We have centralized 
and integrated the Electronic Data Exchange (EDI) with Indian 
Customs.  With this initiative, any of the WWL offices in India can 
handle Customs Brokerage as a product and do all documenta-
tion & filing at the branch level by having direct access to our 
Corporate Headquarters. This will result in managing the product 
more efficiently and deliver knowledge based solutions to our 
Global customers for their deliveries in any part of India.  We 
also propose to make this operation a 24x7 helpdesk in order to 
meet any critical and urgent Custom filings that may arise for our 
Global Customers. Indian Customs has taken several initiatives in 
the recent past to make the exports and imports as much paper-
less (digital) as possible and to facilitate easy trading across 
geographical borders. The Indian Customs portal, through their 
EDI, allows importers and exporters to file the compliance docu-
ments online and electronically. At WWL, we want to extend the 
real benefits arising out of these initiatives by leveraging our 
strengths in technology, through integrating our systems for seam-
less flow of documents and communication centrally from one 
location for all our offices across India.   
 
WWL PROJECTS DIVISION 
  
Our Projects group (WWL Centre for Logistics Excellence) has 
been focusing on developing various Logistics activities for Do-
mestic Market. India is a very huge market for cars, buses and 
automobile industry. Apart from this, Retail & Fashion goods ca-
ter to the growing middle class population.  
  
WWL, taking advantage of these verticals, is an active player in 
3PL, 4PL and Contract Logistics across verticals in India.  Our em-
ployees manage Supply Chain of some of the Global Corpora-
tions like FESTO, Volvo, Arvind Lifestyle (Franchise for US Polo & 
GAP), Autoliv, Toyoda Gosei, Johnson Electric, etc. in major indus-
trial hubs of India. Our focus of growth in future besides Interna-
tional Freight Forwarding and customs Brokerage, is also to cater 
to the demands of domestic logistics activities which has been 
greatly assisted by the implementation of GST taxation from July 
2017 throughout India. The key area of success in this field will 
be higher investment in building up Warehouses at strategic loca-
tions suitable to customers’ products movementand building up 
human resources with highly skilled team of professionals includ-
ing Engineers, Technicians, Process Developers, Technical Experts 
and various operators.  
 
Declaration in respect of specific cargo;- 
  
(1) the cargo declaration in respect of (a) arms; (b) ammunition; 
((c) explosives; (d) narcotics and psychotropic substances; (e) dan-
gerous drugs; (f) gold; (g) silver; (h) radio-active material for 
import, export, transhipment, or for being carried as same bot-
tom cargo shall be delivered in separate sheets and shall be set 
out in the order of the ports of loading. 
 
(2) Where a vessel does not carry any of the cargoes referred 
above, a nil declaration shall be delivered. Transhipment of im-
ported goods or export goods between a port/ICD and Inland 
Container Depot (ICD)/Container Freight Station (CFS) /Special 
Economic Zone (SEZ);- An authorised carrier shall file a departure 
manifest before the departure of a train or a truck and arrival 
manifest upon arrival of the train or truck, as the case may be, in 
specific form Imposition of Penalty. An authorised carrier who 
contravenes any provision of these regulations shall be liable to a 
penalty which may extend to rupees fifty thousand. 
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MEMBERS NEWS 
 
INDIA 
WORLDWIDE LOGISTICS (INDIA) PVT. LTD. 

 

WWL GROUP CONSOLIDATES ITS STANDING AS A LEADER 

IN LOGISTICS & SUPPLY CHAIN SOLUTIONS 

CHENNAI, Feb. 6 DEVELOPED economies across the world con-
trolled the lion's share of the global economy in the past decades 
and as a result, logistics services providers in these economies 
innovated constantly to keep pace.  The major logistics players in 
these economies were also quick to identify the opportunities and 
had the first mover advantage when the developing economies 
like India embraced globalization.  It was under these circum-
stances that Worldwide Logistics began its Indian operations as 
the Indian subsidiary of Worldwide Logistics, Inc., USA at the 
dawn of the new millennium.  Through a strategic management 
buyout, this Indian subsidiary subsequently became a fully owned 
Indian enterprise as a part of the new renowned WWL Group, 
spreading across the length and breadth of India. 
 
Worldwide Logistics, the flagship company of WWL Group, is 
indeed inspired by the entrepreneurship displayed by several 
Indian business houses during this decade across several indus-
tries.  However, the group saw a dearth in the availability of In-
dia-based logistics organizations that can keep pace with this 
new face of the Indian industry which is not just Indian but fast 
becoming global and growing at phenomenal pace.  This gap is 
seen as the biggest opportunity for Indian logistics companies to 
evolve, learn and grow along with the emerging leader in the 
global economy - Indian industry. WWL Group acquired Trans 
Global Logistics (TGL), a Custom brokerage arm of the group 
operating from all major port cities in the country.  This facilitates 
the group to provide enhanced services to the customer biz, docu-
mentation, letter of credit services, marine insurance and Customs 
consulting, besides handling brokerage services. 
 
Worldwide Logistics has today graduated from providing tradi-
tional freight forwarding services in the initial years to become 
one of the professional choices available to the Industry, to offer 
a range of supply chain solutions that is customized to every indi-
vidual customer. The core objective in its offerings has always 
been to meet the expectations of its esteemed customer's custom-
er. From a mere 10 employees and 3 offices, to over 500 em-
ployees and 23 offices Pan India, WWL Group has grown to 
become one of the sought after service providers by its customers 
globally. Together with its global partners, the Group remains at 
the forefront of the logistics industry by providing customized 
service offerings which bring value to its customers.   
 
The Group prides itself in tailoring service solutions that best suit 
its customers' requirements by deploying professionally trained 
personnel in order to understand their needs before offering mul-
tiple solutions and showcasing their respective benefits for custom-
ers to choose from.  The speed of the Group's service offerings 
and the expertise of its employees will ensure that its customers 
will always realize the intended benefits while utilizing its ser-
vices, emphasized a release. As part of its quality systems, the 
Group has been awarded ISO 9001:2015 for its Quality Man-
agement Systems. WWL and TGL have been certified as Author-
ized Economic Operator - Logistics Operator (AEO LO) by the 
Central Board of Excise and Customs (CBEC), Gov’t. of India.  This 
prestigious program is globally structured by the World Customs 
Organization (WCO), by and large meeting the C-TPAT compli-
ance requisites of the US.   

 

  

The AEO program is complied with, in the international supply 
chain, by countries such as Japan, Hong Kong, Turkey, the UAE, 
Korea, Brazil, etc. A key management philosophy of the Group has 
been to bring in the best people to manage the necessary service 
offerings, produce processes that can be benchmarked, bring to-
morrow's technology and integrate all of them in delivering a ro-
bust value chain to customers worldwide.  The Group fully realizes 
that it has to constantly innovate in order to ensure that its custom-
ers stay competitive in their respective businesses, which is when its 
businesses can grow.  It is this philosophy that has ensured that a 
large number of the Group's customers have been utilizing its ser-
vices on an ongoing basis for all of their supply chain requirements.  
 
WWL is a pioneer in fashion logistics to North America.  It has cre-
ated a niche leadership position in project logistics, more specifi-
cally in the domain of renewable energy vertical.  It also delivers 
logistics solutions for many project verticals, viz. oil and gas, infra-
structure, chemicals, power, to name a few.  Its Supply Chain Solu-
tions Division manages the supply chain of global giants operating 
in India in the automotive, fashion, heavy engineering and FMCG 
verticals.  The Group manages large multi-client distribution centers 
in Bhiwandi (Maharashtra), Chennai and a few locations in the Na-
tional Capital Region (NCR), where it has global customers using its 
facilities.  There are in-plant logistics solutions where it manages 
the raw materials and finished goods stores for several global 
automotive majors in Karnataka. People have been the biggest 
assets of WWL. Its employees/agents possess good domain 
knowledge of the international processes and are abreast with the 
processes followed globally.  Its vibrant workforce consists of qual-
ified young professionals and can provide 24x7x365 service to its 
clientele across the globe. WWL has also nurtured young talent by 
having a strong cricket team in-house, which has been regularly 
participating in tournaments across the city of Chennai. It has been 
winning the ACPL Tournament for the last 5 years consecutively 
with awards for Best Batsman, Man of the Match, etc. Worldwide 
Logistics is committed to offer delightful customer service that 
brings tangible difference in the profitability of customers.  It al-
ways works hard to build trust, loyalty and to sustain long-term 
partnerships with its customers globally. As it celebrates its 17th 
anniversary on February 7, 2018, the WWL Group rededicates 
itself in the service of the nation and pledges continued commitment 
to its valued customers, the release highlighted. 
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MEMBERS NEWS 
 
UNITED KINGDOM 
EUROPA WORLDWIDE LOGISTICS LTD. 

 

EUROPA AIR & SEA RIDING THE WAVE WITH STRONG Q1 

GROWTH 

Following Europa Worldwide 
Group’s announcement of its 
strongest and most profitable 

annual results in the company’s 
50-year history, its Air & Sea 
division has also reported its 

most substantial growth on record for the first quarter of 2018. 
Europa Air, which is based at the business’s Heathrow site, has 
recorded a 26% increase in import and export volume in Q1, 
while Europa Sea, based at Europa’s Birmingham site, has also 
seen double digit growth in the first quarter of this year. Given 
the impressive results, the division is looking to recruit additional 
Business Development Managers (BDM) and internal pricing coor-
dinators to further expand the profits and revenue of the £31m 
turnover business. The goal is to embed at least one Air & Sea 
BDM at each of Europa’s 11 branches throughout the UK, so that 
the teams can more effectively cross-sell their services to custom-
ers, both new and existing. Europa Air & Sea Director, Angus 
Hind, said: “With both divisions growing so rapidly, we’re now on 
a national recruitment drive to boost our sales team as we’ve 
seen the value of the connections made by our BDM’s and internal 
pricing coordinators. 
 
“In the last quarter we’ve also seen a steady increase in UK paid 
exports coming through our Heathrow depot, which I feel is a 
positive reflection on the UK manufacturing industry and an indi-
cator that Brexit is having less of an impact on exports than many 
expected.” 

Despite the shake-up in international shipping alliances, especial-
ly the recent joint venture between Japan’s three largest contain-
er lines to create One Network Express, South East Asia has 
proved to be Europa Sea’s strongest region for growth during 
2018. Angus added: “With phenomenal company-wide end of 
year results and such a strong start to the year for our team, 
we’re optimistic that we can achieve our targets for growth over 
the coming months, with our division of the business making an 
increasing contribution to the Group’s overall turnover.”  
 
Europa Worldwide Group is a specialist road, air & sea, ware-

house and showfreight operator which employs more than 750 

staff across 13 sites in the UK, Hong Kong and Belgium. 

EUROPA AIR’S THREE YOUNGEST EMPLOYEES FLYING HIGH 

Leading logistics operator 
E u r opa  Wor ldw ide 
Group’s Air & Sea divi-
sion is celebrating the 
successful training of three 
young employees who 
were hired as part of a 
challenging apprentice-
ship-style programme. 
Rosie Darbon, 21, Sophie 
Purdey and Josa Albert, 

both 20, joined the company last summer as trainees with no experi-
ence in the airfreight industry. After working their way through a 
year-long training programme, they are now Air Import and Export 
Operatives. Their progress has been monitored throughout the train-
ing with set Key Performance Indicators to hit. As well as learning on 
the job, they attend weekly classroom sessions to learn the basics of 
the Airfreight industry with different topics covered each week. 
 
Andy Serpant, Airfreight Manager at Europa Air & Sea in London 
Road, Staines, said: “Last summer we decided to look at employing 
people with no prior experience in the Airfreight industry and im-
plementing our own training to get them up to speed. The beauty of 
a programme like this is that we can mould our staff from the very 
beginning of their careers. “We’ve been extremely impressed by 
Rosie, Sophie and Josa. They are very willing to learn and we 
couldn’t be happier with the progress they’re making. Our pro-
gramme is a bit like an apprenticeship scheme, but not quite as reg-
imented. We try and create a relaxed atmosphere, which is also 
challenging and stimulating. We encourage them as they go and if 
there is any terminology they don’t understand, we bring it up in the 
classroom sessions. “This training programme represents a big in-
vestment on the part of Europa in terms of the time and effort put 
into the training, but the rewards make it extremely worthwhile. 
Now that these three are becoming proficient in what they do, we’ll 
be looking at further growing our team.” As an Air Import Opera-
tive, Sophie’s day-to-day role incorporates all aspects of air import 
operations from receiving and processing pre-alerts and liaising 
with customers, to submitting entries to HMRC and arranging deliv-
ery. Sophie said: “I wanted a bit of a change and I was interested 
in Europa because I’ve never worked anywhere like it previously. So 
far, I’ve had a really good experience because it’s such an interest-
ing job. I’ve learned so much already and a wide variety of skills. 
The airfreight industry is a great career to be involved in and I 
would definitely recommend Europa to other people.” Rosie and 
Josa’s roles as Air Export Operatives encompass a wide range of 
operational and administrative tasks, from arranging and oversee-
ing shipments up to final delivery to the consignee. This includes the 
preparation of all necessary documentation and entries to HMRC, 
as well as clear and concise communication with airlines, network 
agents and customers. Josa said: “This is definitely a career, not just 
a job. You always get the help you need and you learn something 
new every day. I think I’ll be staying in airfreight for a while!”.  In a 
similar vein to training these three new starters in the Air division, 
Europa’s Road division has recently launched a tailored ‘Rapid Ca-
reer Development Programme’, which provides a unique opportunity 
for school leavers who have decided university is not the route for 
them. It’s geared towards attracting the brightest and the best fu-
ture Road Account Managers – with a four-year plan that leads to 
a competitive salary, company car and bonus system.  
 
Europa Worldwide Group is a specialist road, air & sea and ware-
house operator which employs more than 750 staff across 11 sites 
in the UK and Hong Kong. 
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EUROPA’S NEW TALENT DUO TARGETS SALES TEAM EXPAN-

SION FOR 2018 

Leading independent logistics 
operator Europa Worldwide 
Group has appointed two re-
cruitment specialists to seek out 
and attract talented sales pro-
fessionals to the growing busi-
ness, as it sets it sights on a 
£200m turnover by the end of 
2018. Vanita Dass Puri and 

Mark Chopping both join the Dartford-headquartered business with 
almost 30 years combined experience in recruitment, having worked 
across the retail, IT, commercial and operational sectors up and 
down the UK. Both take on the role of Internal Recruitment and Ac-
quisition Manager at Europa, which specialises in road freight solu-
tions but also provides dedicated air, sea, warehouse and 
showfreight services. With 13 sites across the UK, Hong Kong and 
Belgium, the business employs more than 750 people and has a 
presence in over 100 countries – having this year set its goal to be-
come the market leader between the UK and the continent. Vanita, 
who has more than 10 years’ experience in recruitment, said she 
decided to join Europa as she wanted to become part of a business 
and invest in its work ethic, values and successes. She said: “Europa 
appealed to me because of its honest, ambitious and innovative 
approach to business. I decided it was the right time in my career to 
look for a role in-house and Europa was the perfect fit for me and 
my skills. “I’ve spent the last five years working in the retail and 
manufacturing sectors placing people in a wide variety of roles, 
from £25,000 a year to £150,000 a year salaries, as well as head 
hunting individuals for specific roles. After working across a broad 
range of sectors, the role at Europa really appealed to me because 
it means I can channel my experience into the successes of what is 
already a very ambitious and innovative business. “Our focus as the 
talent team for Europa initially is to have a major push on recruiting 
expert sales people across all the divisions of the business and to 
implement a robust internal promotion ethos.”  
 
Mark, who has nearly 20 years’ experience in recruitment, largely in 
the IT sector working for well-known multinationals and start-ups, 
also chose to work for Europa because of its competitive and indus-
try-leading outlook. He said: “I too was at a stage in my career 
when I wanted to commit to working for one organisation and move 
away from the external sales role. We have already been given a 
lot of autonomy to introduce new recruitment processes and attitudes 
and we have had success at our first jobs fair in Birmingham where 
Vanita and I showcased Europa to a new audience, resulting in the 
appointment of an excellent sales operator and a talented account 
manager. “The first couple of months since Vanita and I joined Euro-
pa have been a whirlwind of activity – as we recommended the 
business immediately stopped using recruitment agencies. The pro-
cesses we’ve introduced are now bedding in and we will continue to 
work very closely with the managers throughout the business to en-
sure they feel supported and inspired in their search for talented 
people to join their teams.” Vanita and Mark will then embark on 
building Europa’s own database of candidates, which will be updat-
ed ongoing and used as the business’s first port of call when a new 
employee is needed for a specific role.  HR and Facilities Director at 
Europa Carl Potter added: “Vanita and Mark are full of creative 
and strategic ideas about how we should refresh our approach to 
recruitment in order to attract the most talented and passionate indi-
viduals to work for Europa.  

 
SOUTH AFRICA 
CONTRACT FORWARDING 

 
CONTRACT FORWARDING—THE WAY FORWARD 

We are delighted to 
announce the appoint-
ments of Mark Conlin 
as Chief Executive Of-

ficer, and Nicolle Huggler as Chief Operating Officer of Con-
tract Forwarding.  As our company celebrates its 35th Anniver-
sary, these new roles within Contract Forwarding are designed to 
strengthen our senior management team and ensure that we keep 
our focus on the high quality, personal and efficient service in 
each of our branches. 

 
Mark joined Contract Forwarding 
as the Financial Manager in 2005 a 
position he had previously filled at 
Emery Worldwide and later UPS.  
Mark was appointed to the Board 
of Contract Forwarding in 2008 
and has served as the company’s 
Chief Financial Officer since 2010.  
 
“Over the last 13 years that I have 
been at Contract Forwarding, I 
have worked very closely with our 
Previous Chief Executives and our 
Chairman Mr Chris Waterson gain-
ing the necessary experience to 
continue the success, professionalism 
and values of Contract Forwarding. 
Together with our new management 

team we look forward to another 35 years”  
 
Nicolle joined Contract Forwarding 
in 2000 and has progressed in vari-
ous leadership roles.  She has be-
come adept in overseeing a wide 
variety of operational responsibili-
ties, most recently as our Country 
Manager. Her people-focused lead-
ership style has been successful in 
building and managing teams, pro-
moting communication and imple-
menting strategic workflow process-
es, which positions her to make an 
immediate and positive impact as 
our new COO.  
 
“We’ve always employed not only 
on skill, but on attitude, and I can 
confidently say that we have tre-
mendously dedicated people in the right places.  I consider my 
position a privilege and am motivated by my team to deliver my 
share.”  



 

FETA FREIGHT SYSTEMS INTERNATIONAL (FFSI ) is a global network of freight forward-
ing companies rendering the full spectrum of transport services including multimodal, lo-
gistics and other specialised cargo handling related activities. 
     
FETA was organised in 1982 by a group of Far East Asia-based freight forwarders with 
the objective of seeking reliable, aggressive and locally managed companies to form a 
strong strategic global network of alliances. In 1989, a core of FETA members incorpo-
rated FETA FREIGHT SYSTEMS INTERNATIONAL LTD. 
 
Its objective is to form strong strategic alliances with prospective parties in potential 
countries trading under a unique name called FETA FREIGHT SYSTEMS. They will cater to 
the challenges of a globalising industry by offering the highest level of international 
freight forwarding and logistics services to the customers. 
 
Any qualified forwarder who wants to develop and expand their network can be part 
of FETA FREIGHT SYSTEMS INTERNATIONAL  

We’re on the web: 
          www.ffsintl.net 

 

“TOGETHER, WE CAN MAKE IT BETTER” Volume 13 Issue 2 

F E T A  F R E I G H T  S Y S T E M S  I N T E R N A T I O N A L  

 

1.    MAINTAIN HONESTY, INTEGRITY AND CONSISTENCY. 

 

2.    COMPLETE TASKS AND OBJECTIVES ON TIME AND KEEP TO YOUR PROMISES . 

 

3.    REACH DECISIONS AFTER EFFECTIVE OPEN COMMUNICATION, LISTENING & CONSULTATION. 

 

4.    UNDERSTAND, TOLERATE AND RESPECT CULTURAL, RELIGIOUS AND OTHER DIFFERENCES. 

 

5.    ADD VALUE TO ALL YOUR PARTNERS. 

 

6.    PROMOTE A STRONG TEAM SPIRIT. 

 

7. LEARN FROM MISTAKES. 

 

8.    BE INNOVATIVE AND CREATIVE; TAKE THE INITIATIVE. 

 

9.    CELEBRATE SUCCESS. 

 
10.  TO DISPLAY, EXPLAIN AND ENDORSE THIS CODE OF ETHICS TO ALL COMPANY STAFF. 

FFSI CODE OF ETHICS 

CORPORATE HEADQUARTERS—HONG KONG 

Address  : Unit 1318 13/F, Block B 

    Regent Center, 70 Ta Chuen Ping St.  

    Kwai Chung, N. T., Hong Kong  
Telephone : (852) 26276026 

Fax  : (852) 23558715  

Contact   : Francis Ng, Chief Finance Officer 

    (Mobile: (852) 9482 4625) 

E-mail   : fng@ffsintl.net     

Contact  : Ada Lai, Chief Operating Officer 

Email  : alai@ffsintl.net 

 

     

     

 

NETWORK SERVICES OFFICE—PHILIPPINES 

Address  : Feta Freight Systems International 

    P.O. Box No. 208 

                  Las Piñas Central Post Office 

    1740 Las Piñas City 

Telephone : (63) 28233641 / 24040003 

Fax  : (63) 28317837 

Contact     : Joy Mortel, Administrator 

Email  : jmortel@ffsintl.net 

CHAIRMAN’S OFFICE—SOUTH AFRICA 
Address : 49 Director Road 
    P.O. Box 2592 
   Kempton Park 1620, South Africa 
Telephone : (27) 113922002 
Contact  : Chris Waterson, Chairman 
E-mail  : chris@ffsintl.net 


